
The technophile donor who wanted more 

 

Elijah Tran is a UX designer, crypto enthusiast, and virtual reality hobbyist. He’s also a regular 
donor. But not to just any nonprofit. 

He wants an impact he can feel. Transparency he can verify. And experiences that wow him. 

The old way: one-size-fits-none 

Last year, Elijah donated $250 to a global water initiative. The thank-you was generic. The 
updates were infrequent. The experience felt like trying to stream 4K over dial-up. 

He didn’t renew. 

The new way: tech-forward giving that sticks 

This year, Elijah gave to CleanFutures, a nonprofit with a tech stack as modern as their mission. 
And this time, everything changed. 

Do: hyper-personalization that feels one-to-one 

Within minutes of donating, Elijah got a message—one that used his name, referenced his 
interest in design, and showed how his $250 was helping fund a water-filtration prototype in 
Nairobi. 

His dashboard showed his unique impact trajectory: “You’re now in the Top 3% of CleanFutures’ 
Innovation Backers.” 

He smiled. It felt like the nonprofit knew him. 

 DRR impact: Jump from 35–45% to 50–60% by making every donor feel like your 
only donor. 

Do: predictive power that prevents drop-off 

A few months in, Elijah’s donation behavior shifted—he paused his monthly gift. But 
CleanFutures had AI-driven tools (like Dataro) watching. Before he even considered fully 
lapsing, he got a ping: 

Subject: “Still with us, Elijah? Here’s why it matters.” 



The message showed a live map of his project's progress, plus a quick 2-click 
option to adjust his donation frequency. No guilt. Just relevance. 

He didn’t just return—he upped his gift. 

 DRR win: Early nudges before drop-off can reclaim 2–4% of otherwise lost donors. 

Do: immersive engagement that builds belonging 

A month later, Elijah received an invite to a VR site visit—CleanFutures’ metaverse experience. 
He logged in and walked (virtually) through a clean water facility his donation helped build, 
guided by a real field engineer's avatar. 

He brought two colleagues with him the next time. 

Major donor DRR win: Immersive tech deepens emotional investment—retention 
rates hit 70–80%. 

Do: transparent giving through blockchain 

Elijah could trace every dollar he gave via a blockchain-based ledger. He saw which vendors 
were paid, which materials were purchased, and when. No fluff, no fluffiness—just facts. 

 Trust builder: Transparency = loyalty. Retention among recurring donors can rise 
to 80–90%. 

Do: a scalable community with a futuristic twist 

CleanFutures gamified the donor journey. Elijah earned digital badges, leveled up his “impact 
status,” and joined a global leaderboard. Better yet, he invited friends through a peer-to-peer 
app with a metaverse integration. 

Together, they funded a solar-powered well. 

 P2P DRR win: Communities keep donors engaged and recruiting others—hello, 
50–60% DRR. 

Elijah’s verdict 

“This is the first time giving felt like a relationship—not a transaction.” 

Elijah became a CleanFutures ambassador. And he’s not going anywhere. 
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